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THE BIG PICTURE

üRecycling Facilities (MRFs) and Communities are in this together 

ÍMRFs need to be profitable to survive, they cannot be banks and or insurance 
companies

ÍCommunities need facilities that will accept materials to provide critical services to 
community recycling programs

ÍEnd users and manufacturers need high quality, consistent materials

üPartnership works best when everyone winséin good times and bad 
times.



VALUE OF A COMMINGLED TON
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EXAMPLE OF MATERIAL PROFILE AND AVERAGE VALUE
Material % of 1 MRF ton Price/ton Value
Fiber Materials
ONP 20.8% $          68.30 $    14.21 
Mixed Paper 21.3% $          50.00 $    10.65 
OCC 17.6% $        96.33 $    16.95 

Fiber Sub-total 59.7% $    41.81 

Container Materials
Glass 27.4% $         (6.67) $ (1.83)
Aluminum Cans 1.2% $     1,100.00 $    12.76 
Steel Cans 2.5% $          43.00 $      1.08 
PET 4.8% $        150.00 $      7.20
HDPE (colored prices) 3.4% $        400.00 $    13.60 
Mixed Plastics 0.8% $          30.00 $      0.24 
Cartons/aseptics 0.2% $         50.00 $      0.10 

Container Sub-total 40.3% $    33.15 
TOTAL$    74.96 

MRF Operating Costs$     70.00 
ResidueCosts$       7.20   

Net Cost/Revenue$   (2.24) 



TAKING ON CONTAMINATION ON TWO FRONTS

-The public

-Us, the professionals



CHALLENGES TO REDUCING CONTAMINATION

üSorry, not everything is recyclable

üComplex process, complex messaging

üContracting from early SS mentality (easier=more volume)

üPackaging is constantly changing

üChicken and the egg approach to markets

üMRF technology changes evolve the accepted materials list

üAbsence of standardization in terms and outreach

üEffective communication tools (face to face, trusted source) time 
consuming

üFrustrating to understand whatõs in and what's out sometimes



WHAT IS CONTAMINATION?

Affect Processing Affect Safety Affect Quality



MRF/COMMUNITY BONDING

üREALLY understand the process 

üAudit incoming loads

üBalance pressure to add more materials with the feasibility of 
their recovery

üBe on the same page about what exactly is recyclable

üKnow the top contaminants and threats to quality



RESOURCES

http://recyclemorenc.org/images/recyclemore/MRF-85x11.pdf
http://recyclemorenc.org/images/recyclemore/MRF-85x11.pdf


TWO (OVERSIMPLIFIED) SOURCES OF CONTAMINATION
Never Recyclers

Generally unaware of how to 
recycle.

Using the recycling cart as a 
second trash can.

Likely to require a more 
aggressive approach like code 
enforcement, cart hangers, and 
direct contact, or fines.

Overzealous Recyclers

Think they know how to recycle.

Keep messages positive and 
proactive.

Explain why some materials are 
problematic.

Provide alternative recycling 
options when possible.

Avoid overwhelming people, tackle the 3 most common/problematic sources of 

contamination.  Fix those, then move down the list.



TAKING THAT TO THE PUBLIC IN A SIMPLE WAY

Update outreach with images and words that people can understand

Work towards common suite messaging

Prioritize top contaminants

Promote alternatives

Be positive, Be consistent

Provide direct feedback with info when they are doing it wrong



BROCHURES, SIGNS, WEB

Uses images

Prominent NO BAGS message

Uses words that people recognize

òMilk and Juice Cartonsó not ògable top 
containersó

òButter Tubsó instead of òrigid plasticsó

Avoids messaging like òPlastics 1-7ó

Plastic Bottles, Jugs and Tubs

Plastic Food Containers (getting a little 
slippery?)

Has a clear yes AND no list

No bags, Styrofoam, food/liquids, etc.






